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You have selected an exciting program to introduce to your
group! Radishes to Riches is a good project for young people
who would like to raise and market a fruit, vegetable, or
flower crop, or who have already completed a project in
horticulture and would like a new challenge.

The project is unique because it combines disciplines
that influence both the grower and the marketer, such as
entomology, plant pathology, marketing, consumer eco-
nomics, and business and money management. Be-
cause this makes the project rather complex, both the
members of your group and their families should give
the project careful preparation and thought.

Radishes to Riches is a very flexible project and has
great potential. Members can raise a small amount of
produce oneyearandalargeramountthe next. They can
add pizzazz to their displays as they gain confidence
and learn what customers like. Members can sell pro-
duce on their own or together as a group.

This guide will provide you with many ideas for
introducing Radishes to Riches to your group. It is
divided into four sections, which complement the sec-
tions ofthe member’s guide that deal with the four Ps—
Product, Place, Price, and Promotion. Each section
includes appropriate activities for that topic. Many ac-
tivities are brief, so you can include several in a meet-
ing. Additional gardening activities are included at the
end of this guide.

Every successful business has a marketing plan designed
to improve its sales. The product must be a good one to get
repeat buyers. Businesses try to determine who will want
their product, where they will buy it, and how much they
will pay for it. Once they determine the place to market
their product, they look at what their competition is doing.
By examining other prices in the area and determining
what they need to cover their costs, they determine a price.
The promotion of their product involves finding the best
method of informing buyers about their product and per-
suading them to buy it.




